
Welcome to the  

Green Suites 
Information Session



Customers over 50 kW



ENWIN Results to Date
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32 26 6 $828,788.70 $31,029 12 8 6

Custom 9 7 2 $842,663.44 $9,855 4 2 1

TOTAL 41 33 8 $1,671,452.14 $40,884 16 10 7



OPA Programs: peaksaver

peaksaver

Å Demand management program for residential

and small commercial customers. Relieves

peak load by remotely controlling the operation

of central air conditioning units (and electric

water heaters, where feasible) during periods of

high demand.

Å Participating customers will have a new

programmable thermostat installed free of

charge ($200.00 value), and receive a financial

incentive of $25.00 for enrolling.



OPA Programs: TGRR

The Great Refrigerator Roundup Program

Å This program seeks to retire older, 

secondary refrigerators and freezers and 

recycle them in an environmentally 

responsible manner. 

Å Call 311

Å Combined with the City of Windsor



Power Savings Blitz

The program provides turnkey 

lighting and water heating retrofits 

for small commercial businesses in 

the non-food and office sub-sectors 

(<50KW).

Å Participants in the program will 

receive a free electricity assessment 

and a retrofit valued at up to $1,000 

that will help reduce their electricity 

consumption and provide savings on 

their monthly bill. 

Å 1200 completed projects to date

Å 1,200,000 paid out to customers



in association with

Make the Shift for a Greener Future

http://www.enwin.com/index.asp


Whatôs involved?

Å DR assessments

ÅTechnical walk - through & analysis by Rodan

ÅCapacity Test and M&V

Å business case analysis

Å system implementation

Å energy information system

Å communication to stakeholders/public



Introduction to Energy Audits

for

Green Suites

June 1, 2009



Audit Goals

June 1, 2009

1. Identify valid Energy Conservation Measures

2. Estimate Energy Saved by measure

3. Cost to implement measure

4. Identify appropriate Rebates or Incentive programs

5. Make Recommendations 



Audit Process

Step 1 ïBecome Familiar with the facility

a) Review Building Structure/Envelope

b) Review Building  Space  Requirements

c) Review Heating, Ventilation & Air conditioning 

Requirements

d) Review of Specialized Equipment or Process

Step 2 ïDevelop an Energy Profile for the Facility

Step 3 ïIdentify Areas for Energy Reductions

Step 4 ïDevelop solutions

Step 5 ïDetermine Validity of solutions 

(Cost to implement vs. Energy Saved)

Step 6 ïIdentify Incentives and/or Rebates

Step 7 ïMake Recommendations

June 1, 2009



Energy Audit ðBench Marking

June 1, 2009
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Estimated Energy Consumption by Loads

Heating
42%

DHW
22%

Cooling
4%

Base loads /  Lighting 
32 %



Potential Energy Management Measure
Å Lighting Retrofit

Å Corridor lights

Å Suite lighting

Å Common Areas

Å Parking lights ( indoor & outdoor)

Å Mechanical Systems

Å New Pumps/Motors

Å Air Handling  or Ventilation Equipment Upgrades

Å Heating Boiler System Upgrades or Equipment Replacements

Å Domestic Hot Water Boiler System Upgrades

Å Cooling Equipment Upgrades or Replacements

Å Variable Frequency Drives:

ÅFan Motors

ÅPump Motors

Å Controls and Automation

Å Programmable suite control or Front desk control

Å Equipment Scheduling

Å Advanced energy management sequences

Å Monitoring



Potential Energy Management Measure

Å Solar Hot Water Heating

Å Pools

Å Preheating Domestic Hot Water

ÅSolar Walls

ÅPreheat Ventilation or Make up

ÅSolar Photovoltaic Systems

ÅGenerate electricity from the sun

June 1, 2009





} Award based system for organizations who excel in their 
conservation efforts  

} Reward EnWin customers for incorporating conservation into 
their business plan 

} Raise awareness of conservation initiatives and cost savings 
available through EnWin



} Recognize conservation efforts being made by EnWin customers 

}Motivate companies to initiate conservation programs within their 
organization   

} Initiate collective involvement towards one main goal -
conservation  


